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The Role of Wonder in Withess

Why an emphasis on awe and mystery are important in today’s evangelism

Twenty years ago when | began my
journey from Atheism to faith in
Christ, nearly all conversations about
God included debate or at least a dis-
cussion of evidences for the rational
foundation for faith. American cul-
tural postmodernism has altered the
way most younger people view the
role of debate and discussion. While
Christians need to be “bi-lingual,”
speaking both the new language of

postmodernity while still able to
defend the faith with traditional dia-
logical processes, when it comes to
postmodern witness, a new empha-
sis on wonder is needed.

In the past such words as “mystery,
wonder, the unknown, and awe”
immediately raised red flags for
hearers. Such concepts were seen
as holes or limits on one’s ability to
demonstrate the
rationality of pro-
positional claims.
. Subjective experi-
ences that express
%t mystery and won-
der today are not
only welcome ele-
ments of Christian
witness but are
now often seen as
evidence for the
personal relevancy
of faith to our

True wonder, or the state in which a
person is filled with a sense of awe,
comes from experiences with the
Divine, albeit an inescapably sub-
jective experience. In fact, it is this
articulation of wonder and its asso-
ciated outward expressions (e.g.
fear, immobilization, spontaneous
worship, brokenness, demonstrative
repentance...) that mark the unique
experiences of women and men
throughout the Scripture when con-
fronted with the Divine. Two great
examples of this come from Mark 5
in the exorcism of the Gerasene de-
moniac and the resurrection of
Jairus’ daughter.

Our experience of God may not al-
ways be as acute as our mountain
top or defining encounters with God
but true Christians should be
marked as people of wonder for we
relate to God in an on-going fash-
ion. Our relationship with God
should go beyond rituals such as
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Using “Human lllustrations” to

Connect with Today’s Campus

What are Human Illustra-
tions and Why are They
Important?

Human illustrations are symbolic
demonstrations enacted by a person
or groups of people that dramati-
cally and emotionally drive home to
viewers examples of the injustices
or relevant issues that underlay an
event, campaign, or meeting. They
are important because people can
only learn so much through aca-
demic channels, films, lectures, lit-
erature-education also comes
through being emotionally con-
nected to the issue being addressed.
For example, one can read a book
like “Not for Sale” by David Bat-
stone and learn of the particular
stories of child prostitutes, they can
attend an symposium or lecture, a
film on the subject or an event
where the subject will be taught.
However, hearts are moved in a

WIKIFAITH CORNER: Annual Global Forum on Human Trafficking

This October 14-15 in Yorba Linda, CA, the Not for Sale Campaign will host the second annual Global Forum on Human Trafficking. The Not
For Sale Campaign’s Global Forum on Human Trafficking will provide attendees with the unique opportunity to network with other individu-
als committed to ending human trafficking. In an open forum with global leaders, participants will discuss effective and innovative methods to

combat trafficking, address the needs of at-risk populations, and provide relevant tools to build a greater modern-day abolitionist movement. The

2nd Annual Abolition Concert will feature musical artists and celebrate the journey of Kru Nam and Not For Sale! The 2009 Abolition Concert
featured Black Rebel Motorcycle Club, John Foreman of Switchfoot, and Bradley Corrigan of Dispatch and celebrated the work of Lucy

Borja. For more information and to register, visit www.notforsalecampaign.org.

visceral way when people witness
women bound and gagged, chained
with real chains on the side of a road
on a dirty mattress. This example of
an human illustration is admittedly
controversial but in past events has
captivated the attention of media,
students, campus officials and
surrounding communities!

They have also served to spur
passionate dialogue as to the
appropriateness of such educa-
tional tactics. One thing is for
sure; however, such examples
of human illustrations have time
and again inspired people to get
involved in the justice issue
unlike traditional means. Hu-
man illustrations, secondarily,
serve to draw attention to events
we are sponsoring and help
drive people to events or re-
sources like websites, Proxe
Stations, marches, special meet-
ings.

How to Choose the
Right Human Illustra-
tions

Choosing powerful and appropriate
human illustrations is a challenge.
Anticipating unnecessary negative
fallout from illustrations, negative
press, unwanted responses, and/or
counter-missional community re-
sponses is paramount. Gather a
team of creative activists early in the
planning process and work through

vetting ideas.

ideas, shamelessly challenging each
and every nuance of the potential
illustrations. Illustrations should be
somewhat controversial and cer-
tainly grab attention but anticipating
problems that can be counter-
missional is the goal in properly

For example, during an on-campus
campaign on slavery, t-shirts were
purchased with the simple word
“Slave” on the front. All seemed
well until significant numbers of
African-Americans noticed that the
largely White coalition of organiza-
tions putting the events together
hadn’t asked them or included them
in the discussion as to the appropri-
ateness of such a shirt worn by
Blacks on campus. Fortunately,

big reach

leaders decided to not use the
purchased shirts but lost the oper-
ating expenses spent on them.

Leaders should also spend time
researching not only competitive
prices for materials needed for

uman illustrations

but cheap alternatives for mar-
keting and branding such illustra-
tions. Thinking creatively, com-
petitively, and carefully about
how to engage a market experien-
tially through human illustrations
is important. For photos of hu-
man illustrations, visit
www.flickr.com/photos/

theevangelist.
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Photos from the Ohio State Price of Life
Invitational. For more information, visit

www.osupriceoflife.org.
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& 3. Right-size illustra-
tions for the staging
area: If after studying
foot traffic patterns for cer-
tain parts of the day when
illustrations are being con-
sidered, organizers note that
at any given point in time,
over 500 people occupy a
potential staging space,
choosing illustrations that
can be meaningfully ob-
served by 500+ people
should be planned and prac-
ticed. Find opportunities to
test out potential ideas on
friendly crowds that may
approximate the anticipated
number of viewers during
the illustrations.

Connect staging areas by
foot traffic patterns: After
observing commonly used
paths by pedestrians (or
vehicles where appropriate),
plan several staging areas
along the best used routes
for the campus. Particularly
places where foot traffic can
get congested serve as
places where illustrators

Executing and Leverag-
ing Human Illustrations

Human illustrations can get lost on
a large campus and fail to produce
the kind of energy and mobiliza-
tion they can bring. In order to
maximize the role of human illus-
trations/illustrators, follow the fol-
lowing ten principles and guide-
lines for using illustrations:

1. Study foot traffic: In any mar-
ket, there are times and routes
that are more prone to higher
levels of foot traffic. Begin at
the beginning of public space
where potential sites for illus- 4.
trators can be placed and
watch how people navigate
the space. Follow the flow of
groups of people. You may
notice that certain people, for
example, get off at a bus stop,
walk through certain court-
yards, between certain build-
ings to shortcut to their desti-
nation. Being familiar with
the potential staging areas for
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should concentrate to maximize
the length of viewing.

Deploy illustration hosts or guides:
Often, illustrators are themselves
are silent so consider establishing
a staging area host or guide for
people who may want to ask ques-
tions. Such guides can also safe-
guard illustrators from potential
harassment or inappropriate be-
havior on the part of observers.
Market at or near staging areas:
Using staging areas to invite ob-
servers to events or into evangelis-
tic opportunities like Proxe Sta-
tions should be a significant part
of the planning for illustrations.
Because so many people are emo-
tionally impacted by illustrations,
they often are more open to an
invitation to dialogue or an invita-
tion to an event where they can
learn more. Guides or hosts can
appropriately fill this role of en-
gagement.

Plan for prolonged exposure: It is
not only the number of staging
areas observers should encounter
along well-worn foot trafficked
areas, but also the duration of
when the illustrations operate.
Ilustrations should run for long
periods of time, allowing the mar-
ket to be saturated with the mes-
sage illustrations bring.

Leverage illustration staging areas
for the overall goals of the event

(s): Often, Determine the
goals of the /

campaign

10.

Using Human lllustrations (cont.)

or event(s) and seek to fulfill them

at human illustration staging areas.

If evangelism is a key part of the
event, consider coupling Proxe
Stations with human illustrations.
If raising money for a justice or-
ganization like the “Not for Sale
Campaign” is a part of the plan,
place receptacles for donations at
the staging area.

Involve key people and organiza-
tions: Often, markets have people
of local lore and organizations of
particular cultural influence. Rep-
resentatives from sports teams,
fraternities and sororities, well-
known professionals, professors,
religious leaders and the like can
bring a power to illustrations that
is exponential so consider some
timeslots for such people to par-
ticipate in the illustration teams.
Don’t skimp on the illustration
budget: While often the most ef-
fective illustrations utilize home-
made, make-shift materials, co-
branding and marketing illustra-
tion space should be done with
professionalism and care. Allow-
ing banners to be improperly hung
or to sag in the wind, leaflets to
blow around staging space, or ex-
tra materials like boxes to litter
staging space reflects badly on the
experience itself but also on your
group and the event(s).

Wonder in Witnhess (cont.)

prayer, Bible study, and fasting and
should include actual encounters with the
Divine. This is the one universal thread
that draws the Biblical narrative together
across characters from Genesis to Revela-
tion. This should come as no surprise
since God is in the business of encounter-
ing His creation. Such encounters are in-
herently “alien” and produce the kind of
reactions we see in the Biblical narrative
(again, fear, flight, spontaneous wor-
ship...). While it is true that we are God’s
offspring, He is our Father, there is some-
thing so terrifying about the Divine pres-
ence that we are left with few voluntary,
rational responses in the immediate mo-
ment.

When it comes to relating our understand-
ing of and encounters with God to others,
there is great value in our transparency in
this area. In fact, the current cultural mi-
lieu is so desperate to mystically connect
with the Divine, the hunger to hear such
encounters amongst crowds and individu-
als is palpable. While this opens the door
to all kinds of deceptions and potential
manipulations, authentic wonder and de-
light in mystery within the Christian faith
is an asset, not a liability. Seeking to root
our experiences and the interpretation of
such experiences in Scripture cannot be
overstated but such authentic, transforma-
tive encounters with God are not confined
to Scripture reading. We cannot manufac-
ture such experiences but hope and wait
for God to ‘condescend” and connect with
our hungering hearts.

Whether through film, television, music,
or on-line and platform gaming, pop cul-
ture is riddled with illustrations of a des-
perate generation trying to manufacture
encounters with the Divine. Such at-
tempts to connect with God through the
mundane and even through debauched
behavior illustrates just how hungry this
'mystic generation’ really is. Christians
ought to have much to say in this area.
We have authentic, transformative en-
counters with a God who is intimate with

us and longs to love us. We have the
means (community, prayer, fasting,
Bible study, worship...) to make our-
selves available to God and thus en-
counter the Divine.

Whether through re-telling and apply-
ing testimonial encounters to others or
inviting others into Christian disci-
plines and practices where encounter-
ing God is likely, evangelism today
needs to include much more emphasis
on wonder. Apologetically, when it
comes to sharing Jesus relevantly with
postmoderns, we need not run from or
hide the fact that our faith, while an
historic faith first, is also a faith of
mystery. Unlike the pagan mystical
religions of Jesus’ day, our faith is a
faith in an historic person, which
makes authentic mystery possible!
We leave room for and appreciate
wonder and mystery simply because
of God, while familiar, is also the aw-
ful God of dread, alien, and full of
wonder.

The culture at large appreciates won-
der and mystery as can be seen in the
hit television show, “Lost” or the con-
sole game, “God of War.” Within the
often avoided grotesqueries and de-
bauched expressions of American cul-
ture is a deep soul cry for the tran-
scendent and we connect with such a
cry through the story of the cross, the
resurrection and with our on-going
story. In the past, classical compos-
ers, expressionist painters, and gritty
philosophers expressed this soul cry
but today it is the film maker, the
poet/singer, the manipulator of pixels
and sprites, and those who clamor to
consume such shadowy expressions
of another world. While such value is
not universal and may be unique to
the N. American cultural context, it is
nonetheless real and represents a real
open door for the brave new world of
evangelism.
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In David Scott’s groundbreak-
ing book, we are familiarized
with the ‘new rules’ of market-
ing and public relations that
enable us as a non-profit, reli-
gious organization to connect
directly with our ‘customers’
and potential ‘customers.” The
New Rules is a book for senior
student leaders, staff, and staff
directors who want to bring
greater exposure and value to
broader networks. Though
written primarily for a secular,
business/product oriented con-
sumer, the New Rules will help
us understand how to get our
message out to larger numbers
of faculty, students, and staff
on campus, donors and poten-
tial donors, church and founda-
tion partners, and other organi-
zations within the broader
evangelical landscape. Read
“The New Rules” in print or on
your e-reader today!
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